Methodological Exercise Outline
1. CONTENT ANALYSIS 
Step 1: Research question – Does the media give women a distorted perception of the true definition of beauty?
Hypotheses: I hypothesize that that the media has manipulated the images and minds of women and distorted the true definition of beauty through Photoshop, computer manipulation and clever makeups such that, the women we see in the media do not represent who they are in real life. 
Step 2: List of key words: Photoshop, manipulation
Step 3: There are very many sources (research papers, blogs, newspapers, etc.) that have written about distortion of beauty by media, but I have chosen five (see references page) to use in proving or disapproving the hypotheses
	
	Article 1
	Article 2
	Article 3
	Article 4
	Article 5

	Photoshop 
	40
	30
	0
	2
	7

	Manipulation 
	35
	39
	7
	1
	0


NB: Article numbers assigned in a chronological order as they appear in the reference page
[bookmark: _GoBack]Step 4: After researching the articles, I proved the hypothesis that the media has had an untrue influence on women regarding what true beauty is. All the articles provide evidence of how the media distorts the “ideal” image of women through Photoshop and manipulation resulting to a distorted image of how a true or ideal woman’s body should look like. 
2. DICOURSE ANALYSIS 
Research statement: Does the media give women a distorted perception of the true definition of beauty?
It was interesting to find that a woman’s image can be enhanced to look in any way that interests the target audience. For example, one of the articles by Allanna Vagainos provides evidence of a woman who has been Photoshopped 18 times and her picture circulated in 18 countries, giving a distorted image of what beauty looked like in each of the 18 countries. Another article by Dove.com explains how distorted beauty by the media is having a negative influence on children’s perception of what constitutes “beauty.” The media is creating and reinforcing the idea of a “perfect woman” and research has found that a 60-minute look at beauty magazines lowers the self-esteem of girls by 80% because they get the impression that their body image is not the ideal one for a woman. Czerminski also notes that the cons of photo manipulation on the society outweigh the pros, giving examples of how different magazines have photo shopped well known people to give a distorted image of their body shape. This, according to Beauty Redefined Organization, alters the minds of women about beauty and gives the unrealistic ideas of what beauty entails, especially owing that not all women understand that magazine covers are drastically photo-shopped to attract the target audience. Jo Swinson, in his article at CNN, notes how this trend has created an idea of “false beauty” and increased the pressure among women to look “good.”
Results: I established the following results from the review
· A photo can be manipulated as many times to give a different body image from the real person 
· When the media manipulates images, their main aim is to make them attractive to their target audience, but that results to a distorted image of what beauty is
· Many women (who are the target market for the magazines) have no idea that these images are photoshopped and manipulated so they also develop a distorted perception of what an ideal woman should look like
· The cons that photo manipulation has on the society outweigh the pros
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